
Jenn Welch

Writer | Comedian | Not a Fun Person



About me

I’m passionate about using my skills as a writer, comedian, producer, and tech 
nerd to be of service in the world - by connecting with big emotions, providing 
empathetic solutions, and building movements.

I’ve spent my adult life in Brooklyn and Los Angeles, but I was manufactured in 
an old industrial city in Central New York. Ask me about my dog.

Jenn Welch | 377 Montgomery St D9, Brooklyn, NY 11225 | 323-350-5506 | jennwelchnow@gmail.com



Highlights
B.S. Film / Creative Advertising
S.I. Newhouse School of Public Communications
Syracuse University

Television Writing
UCLA Extension

Sketch Writing
Second City, Hollywood

Improv
The People’s Improv Theater

Web: www.jennwelch.com
Twitter | Insta | YouTube: @jennwelchnow

Jenn Welch | 377 Montgomery St D9, Brooklyn, NY 11225 | 323-350-5506 | jennwelchnow@gmail.com

Creative Strategist / Content Creator
Dr. Lisa Lippman - Influencer
IG (173k followers) / TikTok (35k followers), 2024-Present

Freelance Copywriter
Anheuser-Busch
NUTRL Hard Seltzer, 2023-Present

Copywriter
thelab
Stearns & Foster, 2021-2023

Creative Consultant
Collective Impact, 2020

Freelance Copywriter
VaynerMedia
Kiwi Botanicals, Olay, Planters, 2019-2020

Improv Instructor
The People’s Improv Theater 2015-2019

Social Media Manager
The People’s Improv Theater, 2015-2016

Freelance Writer
Various Trade Journals, 2007-2015

http://www.jennwelch.com


Jenn Welch Starter Pack
resume that is also meme

teach improv 

creative problem solver

so 
many 
schools

make fun stuff 
get national press

create the internet’s most 
popular kiwi bird all the fun tweets for big 

super bowl campaign

convince 
coworkers to 
dance in 
tiktok videos

ASCII art savant

brain that thinks 
in puns & 
portmanteaus 

animal crossing auteur 

write 
haikus for 
fancy 
mattress 
brand



Kiwi Botanicals
COPYWRITER, VAYNERMEDIA



Procter & Gamble’s new Manuka Honey skincare line, 
sold exclusively at Walmart. 

Challenges:

- educate consumers on the skincare benefits of 
Manuka Honey

- establish Kiwi Botanicals as an affordable, quality 
clean beauty brand

- create a brand voice that connects with Walmart 
shoppers and Skincare Mavens

- platforms: Twitter, Instagram, TikTok, eCommerce 

KIWI BOTANICALS



KIWI CHARACTER DEVELOPMENT

The product packaging featured a beautiful kiwi 
bird illustration. I suggested we make use of the 
bird by creating character for it on Twitter. 

Using the skills I acquired while developing 
characters for screenplays and TV pilots, and the 
qualities of inclusion, wholesomeness and FUN 
we hoped to connect to the brand, I established 
the voice of Kiwi. 



TWITTER LOVES OUR SMALL BUSINESS BIRD



KIWI TWEETZILLA
VaynerMedia CEO Gary Vaynerchuck wanted us posting 100 
tweets a day for the five days leading up to the brand’s 
official launch. 

The team said it couldn’t be done.

I said “HERE’S HOW WE DO THIS.”



- To encourage team members from all departments to contribute tweets, I 
suggested to Accounts that we create a contest. The person who contributed 
the most tweets won a gift card to a fancy restaurant

- There’s no such thing as a bad idea! I shaped contributions into jokes, added 
original ASCII art, played with text formatting. Almost every contribution 
made it to the Twitter feed

- By the end of the week we’d posted ~400 tweets

- We went from 134 twitter followers to over 1,000 in five days

- We quickly saw what tone worked best for the Kiwi’s voice



KIWI INSTAGRAM

- How do we translate our fun, quirky, 
inclusive Twitter voice into the 
glamour-shot language of Instagram?

- The Kiwi bird takes a step back; all copy 
is written from the brand voice, using 
“we” instead of “I”

- We avoid the typical skincare science 
speak, focusing more on the sensory 
experience of using the product



KIWI INSTAGRAM



THE KIWI DAY-BEFORE-THANKSGIVING-DAY PARADE
It’s Kiwi’s first Thanksgiving, and our bird’s 
heard that all the big brands turn 
themselves into balloons for a parade. 

I pitched this as a big bet idea. The client 
passed on all big bets, but we really 
enjoyed the idea of our lil’ kiwi balloon 
waddling along the parade route. So I found 
a small inflatable kiwi bird on the internet, 
grabbed a mail cart, and put together our 
little DIY parade for TikTok and Twitter.

CLICK HERE FOR VIDEO

https://docs.google.com/file/d/1R946JZk1O5TxbZj3IxwIOSjBjUgNbstf/preview
https://drive.google.com/file/d/1R946JZk1O5TxbZj3IxwIOSjBjUgNbstf/view?usp=sharing


KIWI: THE MASCOT
- Due to restrictions around using actors 

in TikTok videos, we had a Kiwi 
costume made 

- We wanted the design to celebrate the 
weird DIY-ness of our gooey product 
and our flightless bird

- We based the design off my Twitter 
ASCII art

- Used my persuasive skills to convince 
multiple coworkers to dance for me in 
a kiwi costume

CLICK HERE FOR VIDEO CLICK HERE FOR VIDEO

https://docs.google.com/file/d/1qMdWhggGqzCshZgeVHOO_exuJDMLsMiy/preview
https://docs.google.com/file/d/1EyDQgEZB-LM3pVgfbhxWDZueiqxQs498/preview
https://drive.google.com/file/d/1qMdWhggGqzCshZgeVHOO_exuJDMLsMiy/view?usp=sharing
https://drive.google.com/file/d/1EyDQgEZB-LM3pVgfbhxWDZueiqxQs498/view?usp=sharing


KIWI E-COMMERCE
Carrying the fun, quirky energy over 
to our web and email copy, while still 
educating consumers about our 
Manuka Honey goodness.



Product Descriptions 



Email Copy



Olay: Super Bowl LIV
COPYWRITER | VAYNERMEDIA 





Olay: Super Bowl LIV
- For Super Bowl LIV, Olay’s TV spot 

supported the hashtag campaign 
#MakeSpaceForWomen, with the goal of 
raising $500k for Girls Who Code

- MY TASK: to create ~25 text-only tweets 
that celebrate women in STEM while utilizing 
the space available to us on Twitter in 
eye-catching and innovative ways.

- Each RT = $1 to Girls Who Code



FACTS



CODE (each tweet spells “make space for women”)



HTML / FUN / FUNCTIONS



TAKING UP ALL THE SPACE



Collective Impact
CREATIVE CONSULTANT



Collective Impact: Election 2020
DLCC Fundraising / Supreme Court Confirmation

- Progressive non-profit partnering with a network of over 600 
influencer and celebrity partners with large followings on Twitter and 
Instagram

- Create weekly organic Twitter & Instagram campaigns to raise funds 
and spread awareness

- MY TASK: write copy for a tweet-tree campaign that leverages the 
confirmation of Supreme Court Justice Amy Coney Barrett to raise 
funds for down-ballot progressive candidates

- RESULTS: the largest single day of fundraising in the history of the 
DLCC, earned media in the LA Times and other major news outlets



NÜTRL
FREELANCE COPYWRITER, ANHEUSER-BUSCH



Anheuser-Busch
NÜTRL Hard Seltzer Instagram Copy

- Contribute multiple copy options for images selected by in-house 
marketing team



My Big Big Stuff



WHAT A JOKE
A National Comedy Fest Supporting the ACLU
Because seriously, what a joke.
Co-founder

Roles:
- Fest concept
- Fest name & tagline
- Logo concept
- Web design & content
- Email marketing
- NYC show production 
- Press interviews
- Performing at and hosting 

NYC shows 

Problem: The shock of the 2016 election 
created an emotional need to take positive 
action. Fest co-founder, Emily Winter, 
suggested we produce a fundraising show in 
NYC. 

The Bigger Picture: My Facebook feed was 
filled with comedians in other cities also 
grasping for ways to take action. 

Instead of one local show, what if we partner 
with comedians across the country - a 
coordinated weekend of comedy, nationwide, to 
support the ACLU?



Results:
- Announced fest with 21 cities on board
- Word spread on social media: fest grew to 

88 shows in 34 cities, including Oxford, 
England, over Inauguration Day weekend

- Demand for hats as merch arose from logo 
design

- Unity, connection, support, and relief
- Raised over 50K for the ACLU

 

Email blasts Hats

Press links

Splitsider / Vulture
The AV Club
Phoenix New Times
Christian Science Monitor

WHAT A JOKE
A National Comedy Fest Supporting the ACLU
Because seriously, what a joke.
Co-founder

https://us11.campaign-archive.com/?e=[UNIQID]&u=5db8068478a68eb372943e88e&id=7e87b883df
https://us11.campaign-archive.com/?e=[UNIQID]&u=5db8068478a68eb372943e88e&id=7e87b883df
https://www.vulture.com/2016/12/finding-energy-in-despair-with-the-national-what-a-joke-fest.html
https://www.avclub.com/nasty-women-emily-winter-and-jenn-welch-on-organizing-a-1798256100
https://www.phoenixnewtimes.com/arts/meet-the-women-behind-what-a-joke-the-national-comedy-event-taking-on-trump-8976009
https://www.csmonitor.com/USA/Politics/2016/1123/After-election-a-surge-in-the-desire-to-do-something


@deaddadtinder
“It’s been two weeks since my dad 
died and I’m still single!”
Creator

Platforms
Instagram
Tumblr 

Problem: 
My dad died.
I was very single.
You can’t go on Tinder while you’re 
grieving. 
Or can you? 

The Bigger Picture: 
I’m not the first person to navigate 
dating while grieving.

If I find a way to laugh at my 
situation, can I help other people find 
humor in theirs?



@deaddadtinder
“It’s been two weeks since my dad 
died and I’m still single!”

The Solution:
- Add “My dad just 
died” to my Tinder bio
- Tell all my Tinder 
matches my dad just 
died
- Post convo 
screenshots to 
Instagram and Tumblr

The Results:
- Account went viral 
within two posts
- International Press
- Amazing comments 
from people who get it

Press:
Washington Post
Cosmopolitan
Refinery29

https://www.washingtonpost.com/news/soloish/wp/2017/03/02/this-comedians-dad-died-last-month-so-she-added-that-in-her-tinder-profile/
https://www.google.com/url?sa=i&source=web&cd=&ved=2ahUKEwij24Dh3oXkAhWyrVkKHXjoCLMQzPwBegQIARAC&url=https%3A%2F%2Fwww.cosmopolitan.com%2Fsex-love%2Fa8990814%2Fwhy-this-woman-got-really-honest-about-her-dads-recent-death-on-tinder%2F&psig=AOvVaw1CcKS3ZDMhKMFgWnvp-r4K&ust=1565988193025461
https://www.refinery29.com/en-us/2017/02/143152/jenn-welch-tinder-dad-died


Platforms
Google Chrome Extension 

Problem: 
The first days of the #MeToo movement 
were amazing and empowering, but I 
couldn’t go on the internet without 
seeing an image of a sexual predator. 
You can choose not to read an article 
when you need a break, but you can’t 
avoid thumbnail images. 

The Bigger Picture: 
Survivors of sexual assault are the 
largest population of people with PTSD. 
Constant exposure to PTSD triggers is 
incredibly damaging to mental and 
physical health.

What can I do to add some silliness to 
this whole awful news cycle so that the 
Internet is less triggering to myself and 
other survivors?

#SpacePugSafeSpace
Calming Pugs in Outer Space
Creator



The Solution
Used computer-nerd skills to 
write a Google Chrome Extension 
that replaces images of sexual 
predators with silly images I 
made of my pug in Outer Space. 

The Results: 
- Shared a link to the extension 

on my Facebook and Twitter
- Immediately was contacted for 

an interview by a writer from 
The Daily Dot

- One day later 
#SpacePugSafeSpace was 
written up in Bustle, Hello 
Giggles, Yahoo!, and more.

#SpacePugSafeSpace
Calming Pugs in Outer Space
Creator

https://www.dailydot.com/irl/weinstein-pug-chrome-extension/
https://www.bustle.com/p/this-chrome-extension-swaps-out-harvey-weinsteins-face-with-pugs-in-space-its-serving-a-valuable-purpose-to-survivors-3251900
https://hellogiggles.com/lifestyle/technology/chrome-extension-harvey-weinstein-face-pugs-space/
https://hellogiggles.com/lifestyle/technology/chrome-extension-harvey-weinstein-face-pugs-space/
https://www.yahoo.com/lifestyle/chrome-extension-swaps-harvey-weinstein-191843252.html


What’s a girl with decent 
content-creation skills and an Animal 
Crossing addiction supposed to do with 
all this free time?

Platforms
YouTube

Tools
Nintendo Switch
Nintendo 3DS
Premiere Pro
Various iOS apps

Problem: 
I had way too much free time.

The Bigger Picture: 
Like, wayyy too much free time. 

Animal Crossing Remakes
Shot-by-shot recreations of my favorite videos
Creator



The Solution
I turned Animal Crossing: New Horizons to my own personal studio 
lot, complete with green screen facilities. 
(Too Many Nooks / Nine Inch Nooks / Nookcession)

I found fandom-created audio files of character voices and game 
sounds that I could use as midi instruments in GarageBand to create 
ACNH versions of the original videos’ music.
(Nine Inch Nooks / Nookcession)

I used the Augmented Reality camera on my Nintendo 3DS to film 
“retired” character models from previous Animal Crossing games 
against backdrops built on my Nintendo Switch to add a bit of analog 
authenticity to the “home video” footage.
(Nookcession)

In other words, I kept myself very busy.

The Results: 
- Posted videos to my 

YouTube channel, 
shared on socials and 
Reddit.

- My “Too Many Nooks” 
and “Nine Inch Nooks” 
videos were written up 
in Paste Magazine, 
Engadget, Game 
Informer, and more.

- Over 70k views on 
YouTube

Animal Crossing Remakes
Shot-by-shot recreations of my favorite videos
Creator

https://www.pastemagazine.com/games/animal-crossing/animal-crossing-too-many-cooks/
https://www.engadget.com/animal-crossing-new-horizons-too-many-cooks-remake-201139155.html
https://www.gameinformer.com/gamer-culture/2021/05/10/nine-inch-nails-and-animal-crossing-new-horizons-collide-with-nine-inch
https://www.gameinformer.com/gamer-culture/2021/05/10/nine-inch-nails-and-animal-crossing-new-horizons-collide-with-nine-inch
http://www.youtube.com/watch?v=Lyo_g2tX3f8
http://www.youtube.com/watch?v=w45JN7MxaXU
http://www.youtube.com/watch?v=Qpj4gVQLmCQ


Contact

Jenn Welch
jennwelchnow@gmail.com
www.jennwelch.com
socials: @jennwelchnow

http://www.jennwelch.com

